2021 Delta Dental of
California and Affiliates
Social Impact Report
Meeting ongoing challenges,
maintaining focus on our values

Chief Executive
Officer’s message
In 2021, Delta Dental continued to rise to the ongoing challenges brought on by the
COVID-19 pandemic and met each one successfully. We stayed focused on our core
values of Trust, Service, Excellence and Innovation to ensure we continue to take
exceptional care of our customers, providers, each other and our communities.
We increased our total member enrollment by 3% from 2020 and enjoyed a 3.3% net
gain as a percentage of our revenue. Moreover, Delta Dental launched a variety of new
services, tools and other helpful resources to enable our customers to access quality
personal care in a convenient way. These included the introduction of two innovative
virtual dental solutions under our Delta Dental PPO™ and Delta Dental Premier® plans
through partnerships with Toothpic and Amwell.
Delta Dental also expanded its network provider portfolio, onboarding more than
3,700 new dental providers, continuing our strong track record of having one of the
largest networks of high-quality providers in the country. To benefit those provider
partners, we continued to modernize processes and integrate new online tools to ensure
better communication, faster claim reimbursement and easier procedures. We also
partnered with P&R Dental Strategies to launch the groundbreaking DentaQual Provider
Quality Assessment System, becoming the first dental benefits provider to offer two
independent third-party platforms for reviewing dentists.

Attracting and retaining the best and brightest employees continues to be critical to
our success. Delta Dental added more than 1,500 new hires in 2021, a 35% increase
from 2020. And to foster a workplace culture in which everyone feels seen and heard,
we established two new inclusion communities and held numerous diversity, inclusion
and belonging events.
We also remained focused on our core value of Service by supporting the many
communities in which we are proud to operate. In 2021, our employees volunteered
6,500 hours, donated more than $400,000 to 1,200 causes, and the Delta Dental
Community Care Foundation provided $21 million to fund access to care, scholarships
and education, senior oral health and more.
Looking ahead, Delta Dental is committed to delivering quality care and service,
focusing on a comprehensive, long-term view of our customers’ wellness and
continuing to deliver on our mission of providing access to oral health care. We are
excited about the future and what we can achieve together in 2022 and beyond.
Mike Castro
CEO
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Our business
Delta Dental of California and our affiliates comprise the largest dental benefits
administrator in the country. We continued to navigate ongoing challenges related to
the COVID-19 pandemic while keeping our core values at the center and remaining
committed to fiscal stewardship, exceptional service and quality care.
Our business strengthened in 2021. A.M. Best, a global credit rating agency, news
publisher and data analytics provider specializing in the insurance industry, upgraded
our long-term issuer credit rating from an “A” (excellent) to an “A+” (excellent) rating
and reaffirmed our strong performance by maintaining our financial strength rating
of “A” (excellent). This score highlights the strong, positive financial outlook of Delta
Dental of California and its affiliates, Delta Dental Insurance Company, Delta Dental of
New York, Inc. and Delta Dental of Pennsylvania.
A.M. Best underscored our “very strong” balance sheet, strong operating performance,
neutral business profile and appropriate enterprise risk management.

Financial statements
Dentegra Group, Inc. 			
Condensed Combined Financial Statements (unaudited)
Combined Balance Sheets
(in thousands)
December 31

2021

2020

ASSETS
Cash and cash equivalents

$

Marketable securities

1,056,362

$

1,031,635

2,335,669

1,889,303

Premium and other receivables, net

572,752

538,136

Property and equipment, net

149,091

146,863

Other assets

188,932

306,552

TOTAL ASSETS

$

4,302,806

$

3,912,489

$

484,083

$

478,197

LIABILITIES AND GENERAL RESERVES
Liabilities
Unpaid claims and claims adjustment expenses
Accounts payable and accrued expenses

431,147

364,060

Deferred revenue

77,930

67,967

Refundable balances

514,371

599,190

Accrued retirement benefits

34,724

41,090

Other liabilities

44,063

54,887

Total liabilities

1,586,318

1,605,391

General reserves

2,716,488

2,307,098

TOTAL LIABILITIES AND GENERAL RESERVES

$

4,302,806

$

3,912,489

Dentegra Group, Inc.
Condensed Combined Financial Statements (unaudited)
Combined Statements of Income and Expense and General Reserves
(in thousands)
Years Ended December 31
2021

2020

Premiums and other income (expense)
Commercial programs

$

Federal and state programs
Administrative service contracts

Administrative service contract reimbursements

Investment income, net
Other income (expense), net

3,501,378

$

3,020,177

585,069

442,210

5,276,323

4,548,430

9,362,770

8,010,817

(4,915,093)

(4,226,901)

4,447,677

3,783,916

149,247

104,621

(47,465)

2,713

4,549,459

3,891,250

7,962,315

6,799,343

(4,915,093)

(4,226,901)

3,047,222

2,572,442

1,096,784

1,043,673

4,144,006

3,616,115

405,453

275,135

3,937

(18,585)

2,307,098

2,050,548

Claims and operating expenses
Claims incurred
Claims incurred on administrative service contracts

Operating expenses

Net income
Pension liability and post-retirement adjustments
General reserves at beginning of year
General reserves at end of year

$

2,716,488

$

2,307,098

Cost management
Value matters. Our members and clients can count on dentist network access,
quality and affordability, thanks to our cost management strategies. We are proud
that nearly 89 cents of every dollar went toward the dental care that our network
providers offer. We continue to look for ways to manage expenses to put more
dollars toward care.

Submitted claims:

Savings:

$21.72 billion

$8.03 billion

Networks
Our providers, who comprise the strongest network in the dental benefits sector, are
critical to our business. Our provider networks, which are among the largest in the
U.S., offer our customers and members the best options for care when and where they
need it.
Since we contract directly with dentists instead of leasing, our networks offer
standard agreement provisions and fee practices, which ensure partnership, clarity
and transparency for our dentists. Our ongoing monitoring of member access ensures
our networks grow in the right places to meet our customers’ needs.
When it comes to credentialing, Delta Dental Insurance Company has received
Credentialing Accreditation from the National Committee for Quality Assurance
(NCQA). NCQA is a private, non-profit organization dedicated to improving health
care quality.*
“Achieving credentialing accreditation from NCQA demonstrates that Delta Dental1 has
the systems, processes and personnel in place to conduct credentialing in accordance
with the strictest quality standards.”2 — NCQA President Margaret E. O’Kane

Delta Dental of California, Delta Dental of Pennsylvania, Delta Dental Insurance Company and their affiliates are
part of an enterprise that covers enrollees in all 50 states, plus Washington, D.C. and Puerto Rico.
1

All Delta Dental companies share common networks. In our enterprise, Delta Dental Insurance Company
manages network credentialing and received NCQA Accreditation in Credentialing.
2

*NCQA has reviewed and accredited Delta Dental Insurance Company’s Credentialing functions only. For
complete details on the scope of this review, visit www.ncqa.org.

Size and access points
The below represents the network counts as of December 31, 2021.

Delta Dental PPO™

Delta Dental Premier®

DeltaCare® USA

112,490 unique dentists
across the nation at
more than 374,276
access points

151,814 unique dentists
across the nation at more
than 441,650 access points

20,280 dentist locations
across the nation

An access point refers to the number of locations where a single dentist provides
services. If a single practice includes multiple dentists or a single dentist belongs
to multiple practices, each dentist at each practice is considered a distinct access
point. A dentist location refers to a single DeltaCare USA facility, which may
contain more than one dentist.

IM PO
RE

Customer satisfaction
Even among ongoing challenges posed by the COVID-19 pandemic, we continued to
provide high-quality customer service. Those efforts are reflected in our customer
satisfaction ratings, which remained strong from 2020.

Customers

Members

Satisfied with
Delta Dental

99% in 2021

Satisfied with
Delta Dental

93% in 2021

Agree Delta
Dental provides
comprehensive
top-tier
customer service

97% in 2021

Satisfied
with dentist

98% in 2021

Satisfied
with quality of
care received

98% in 2021

Would
recommend
Delta Dental

98% in 2021

Source for customer and member satisfaction data: 2021 Annual Client Satisfaction Survey

Growth
Total
enrollment
for 2021

38.6 million members*
(3% increase from 2020)

*Across the enterprise

Claims and calls
52.4 million
claims processed

across the enterprise, federal programs and the Medi-Cal
Dental program, with a claims processing accuracy rate of
99.77% or above.

Our dental offices and members can rely on us for quick, accurate claim processing.

17.5 million

calls answered

across the enterprise*, federal programs and the Medi-Cal
Dental program, with a same-day resolution rate of 97%
or above.

*Commercial contact centers only.

Delta Dental’s customer service representatives are here to support our members,
clients and dentists. We are continually seeking ways to serve our customers better
and deliver on our core value of Innovation to drive transparency and simplicity in
every interaction. In 2021, we built on our successes from the previous year with
enhanced technology. New automated phone system technology prompted an
increase in the percentage of members and dental offices that choose self-service
through our automated phone system, allowing our representatives to focus more
closely on delivering quality outcomes.
For our network providers, we introduced new digital tools and processes to accelerate
paperless communication adoption. We also increased transparency by enabling realtime tracking on the status of claims, inquiries and payments, supported fully digital
payments and digitized other processes. These changes enable our dentists and
their staff to spend less time on office administration and more time caring for their
patients.

Supplier diversity program
Our commitment to diversity, inclusion and belonging extends to our network of
vendors and suppliers. We continue our efforts to build strong, mutually rewarding
partnerships with high-quality diverse suppliers in the communities in which we live,
work, operate and provide quality services.
In 2021, we achieved more than $43 million in supplier diversity spending and
continued to support our partnership with the National Minority Supplier Diversity
Council. We’ll continue to develop and promote the program both internally and
externally to build on our program’s success.

Governance
Ethics and compliance
In 2021, we continued to assess and adjust our policies and procedures to deliver on
our core value of Trust. As a crucial part of the health care ecosystem, our dentists,
customers, members and employees count on us to safeguard their sensitive
information and be good stewards by eliminating fraud, waste and abuse from our
network. Our annual compliance training, required by all members of our workforce,
includes learning and training modules on privacy and security, fraud, waste and abuse,
unauthorized disclosures and secure email and records management.

Spotlight: Continued vigilance around cybersecurity
With the increasing prevalence and sophistication of cyber threats targeting
organizations worldwide with social engineering and phishing attacks, we enacted the
Security Threat Resilience Training (STRT) to help Delta Dental employees recognize
when a threat actor is attempting to compromise the security of our systems. The
STRT training prepares our workforce to identify, resist and report even the most
advanced forms of these cybersecurity intrusions.

Social
Diversity, inclusion and belonging
As we continue to expand our Diversity, Inclusion and Belonging efforts, we remain
committed to embracing the increasingly diverse world around us and driving change
through our collective effort to achieve inclusion and belonging. Our business is only as
strong as the millions we have the pleasure to serve. When our workplace represents
unique backgrounds and perspectives, we’re better positioned to take exceptional care
of our members, customers, providers and each other.
Delta Dental believes that to be engaged, you must feel included, respected and
valued. We are acting intentionally to champion inclusion and belonging as we shape
our culture and ensure that our employees can be their true selves at work. We know
through experience that different ideas, perspectives and backgrounds create a
stronger and more creative work environment that delivers better results.

In 2021, we achieved these milestones:
•

Provided Unconscious Bias Training
to 400 Delta Dental leaders

•

Created two new Inclusion
Communities, in addition to the
existing three, to engage and build a
sense of community and belonging
for employees by connecting them
socially and professionally and
creating valuable outcomes for the
group, customers and the community

•

Hosted a Seen and Heard series,
which highlighted different topics
important to those in the organization.
Seen and Heard sessions enable
Delta Dental employees to participate
in meaningful and engaging
conversations with individuals across
the organization as well as expert
voices outside of Delta Dental. Past
sessions include:

•

ABLE: Alliance of Black Employees

•

Black History Month

•

ASPIRE: Asian Pacific Islander
Recognition and Empowerment

•

Hispanic Heritage Month

•

•

Women@: Women

•

SPECTRUM: LGBTQIA+

Vaccination Information,
Education and Incentive
Campaign

•

DLANTE: Hispanic/Latinx

•

Working Families

•

Asian Pacific American Heritage
Month (APAHM)

•

Valuing Diversity to Create an
Inclusive Environment

•

Women in the Workplace

•

Allyship in Action

Our workforce
As part of our efforts to build a diverse and representative workforce, we ask
employees to voluntarily provide demographic data. In 2021, the majority of our
employees identified as non-white (56%), while 37% identified as white and
7% chose not to self-identify or disclose.

0.05%
American Indian
or Alaskan Native

16.65%
Asian

23.38%

10.18%

Black or African
American

Hispanic or Latino
of any race

1.08%

7%

Native Hawaiian or
other Pacific Islander

I choose not to selfidentify/not disclosed

4.28%

36.98%

Two or more races

Total: 100%

White

Gender
Female

Male

68.5% of workforce

31.5% of workforce

57% of managers and above

42.8% of managers and above

Age
16.88%

0.20%
Silent Generation
(born 1928–1945)

Baby Boomers
(born 1946–1964)

44.81%

36.01%
Millennials (Gen Y)
(born 1981–1996)

Gen X
(born 1965–1980)

2.1%
Gen Z
(born 1997–2012)

Total: 100%

Philanthropy
and volunteering
Through our Delta Dental Community Care Foundation, we continued to put our core
value of Service into action and looked for areas where we can have a large impact on
achieving equitable health outcomes, especially amid the ongoing COVID-19 pandemic.
From 2011 to 2021, the Foundation awarded more than $80 million in grants across our
15-state and District of Columbia operating area to increase access to oral health care
and fund oral health education for students pursuing careers in the dental profession.
The Foundation also supports organizations that serve vital needs in our communities,
including promoting social justice, providing assistance for those with chronic disease
and aiding with disaster relief.
In total for 2021, we provided $21 million in funding.

2021 giving

$1 million

$3 million

$14 million
in advancing
access to care

in disaster
response and
preparedness

in scholarships
and education

$1.5
million

invested in building
healthy, caring
and resilient
communities

$1.5 million
to fight food
insecurity

Employee
engagement
Volunteering and philanthropic
giving aligned with our value of
Service are key elements of the
employee experience at Delta
Dental. Employees volunteered
6,500 hours and donated more
than $400,000 with over $422,000
in matching funds to 1,200 causes.
Our employees also assembled and
helped distribute 25,000 dental kits
to help those in need.

Partner spotlight: Asian Health Services
In 2021, we supported Oakland-based Asian Health Services in delivering on their
mission to serve and advocate for the medically underserved and to ensure equal
access to health care services regardless of income, insurance status, language or
culture. Since its inception in 1974, Asian Health Services has provided a variety of
services and programs to people of diverse backgrounds. In response to a patient
asking, “How can we have nutrition without healthy teeth?”, the organization added
access to oral health care as a main goal and opened its first dental clinic in 2003.
Asian Health Services provided more than 132,000 medical, dental, behavioral health
and specialty mental health visits to over 27,000 patients.
In line with the Foundation’s priority to improve senior oral health, Asian Health
Services Dental Clinic successfully implemented “Project Smile: Dental Care for
Adults and Seniors” from 2017 to 2019. The 36-month program aimed to improve oral
health care for low-income Asian American and Pacific Islander adults by increasing
access to oral health treatment and prevention services, screenings and education
on proper oral hygiene practices. Through the program, the organization established
a new dental clinic that provided comprehensive services, including linguistically
and culturally appropriate oral health care services to 900 adults and seniors, and
oral health care services to nearly 200 senior residents at East Bay Asian Local
Development Corporation housing sites.
Asian Health Services recognizes that seniors experience barriers to care, including the
medications and diseases linked with advancing age and lack of language access. The
dental clinic conducts outreach through a variety of methods to best inform its senior
patients about all the available dental services the organization offers.

Environment
Sustainability
At Delta Dental, we remain committed to sustainable practices and identifying
ways to reduce our carbon footprint and waste. In 2021, we continued our focus on
making our buildings energy efficient and safe, furthering the adoption of electronic
communication and identifying opportunities to recycle or repurpose furniture
and goods.
Overall, the COVID-19 pandemic and reduced in-office workforce helped the company
decrease electricity consumption, carbon emissions and water usage in our facilities.
Where possible, we have captured the environmental impact of employees working
from home.

Enterprise-wide best practices and commitments
Reporting frameworks
Delta Dental’s Carbon Disclosure Project’s minimum submission demonstrated our
commitment to our sustainability strategy, transparency and progress. This was a
step in our journey as we recognize the increased need to incorporate sustainability
practices into our business and respond to stakeholder needs and expectations.

Building certifications
Delta Dental aims to have office space in LEED-Certified
buildings or buildings with Energy Star ratings. In 2021, 75%
of our office space was Energy Star Certified and 50% of
our office space was within a LEED-Certified building.
As a response to the COVID-19 pandemic, Delta Dental
pursued the WELL Health-Safety Rating (HSR) at its major
office facilities. This system stems from the WELL Building
Standard, which is an internationally known occupant
health and wellness certification for the built environment.
WELL HSR focuses on proactive measures to help protect
building occupants from infectious disease and supports the
following: cleaning and sanitization procedures, emergency
preparedness programs, health service resources, air and
water quality management and stakeholder engagement and
communication. Once WELL HSR certification is achieved,
Delta Dental engages in an annual renewal process of the
program to maintain a high standard of health within its
spaces for the long term.

Sustainable design and construction best practices
Delta Dental’s facility design and renovation projects include numerous sustainability
strategies such as incorporating low-flow plumbing fixtures to reduce interior water
use, utilizing construction waste management plans to limit construction waste
sent to landfill, specifying furniture with sustainable attributes, and using paints and
adhesives that are low/no volatile organic compounds (VOC) to support healthy
indoor air for employees.

Renewable energy
Delta Dental continued its commitment to offset a portion of its annual energy usage
through Renewable Energy Certificates (RECs).

Procurement
Delta Dental’s largest office product spend was on its paper, which is Forest
Stewardship Council (FSC) certified and consists of 100% post-consumer recycled
content. In addition, we purchased green office products, such as remanufactured
toners, reusable microfiber cloths and dry erase markers that have fewer chemicals.
Delta Dental’s total green spend by Office Depot’s Eco-Rating was 61% (up from
38% in 2020), much of that attributed to our paper selection and less singleuse products purchased than the year prior. We are continuing to enhance our
sustainable procurement practices to ensure our products are healthy and incorporate
environmental attributes.

Paperless adoption
Delta Dental reduced 57% of enrollee mailings and 33% of network provider mailings
in 2021. From this paper suppression resulting from online enrollment (not accounting
for direct water or energy efficiency improvements) in 2021, Delta Dental saved*:

1,470

7,880,000

U.S. short tons of wood,
equivalent to 8,820 trees

gallons of water, equivalent
to 5,680 clothes washers
operated for one year

434,000

6,620,000

pounds of solid waste,
equivalent to 99,000
people generating solid
waste per day

pounds of CO2, equivalent
to taking 601 cars off the
road for one year
*Source: Paper Calculator 4.0

Spotlight: Electronic communication adoption
Delta Dental Insurance Company, an affiliate of Delta Dental of California, worked
with Texas lawmakers to enact new legislation (S.B. 2124) that enables medical,
dental and vision health benefit plans operating within the state to transition from
paper-based to electronic delivery of certain customer communications.
The law promotes adoption of a more secure means of document delivery and
will reduce state health care costs for consumers and employers and lessen
environmental impacts. More specifically, it allows health benefit plan sponsors
to opt all employees with online access into electronic delivery while providing an
option for employees to opt out of paperless distribution if they prefer. We intend
to work in all our states to promote similar legislation.

Recognition
Delta Dental continued its partnerships
with organizations that support our
sustainability efforts and was recognized
as an EPA Green Power Partner.

Impact area statistics
Electricity
Facilities:

Data center:

9,408,697 kWh

1,685,600 kWh

(Total Delta Dental)

Total:

11,094,297 kWh
(All Delta Dental
combined)

Delta Dental significantly reduced electricity consumption in its facilities and
data centers by implementing energy efficiency measures such as conversion to
LED light bulbs where possible, as well as continued colocation sites of its data
centers, reduced occupancy due to the COVID-19 pandemic and outsourcing of
all printing.

Energy demand (electricity)
(kilowatt hours) 2012-2021
16,000,000
14,000,000
12,000,000
10,000,000
8,000,000
6,000,000
4,000,000
2,000,000
2012

2013

2014

2015

Delta Dental total

2016

2017

2018

2019

2020

Data center

2014-2021 Energy changes (electricity)

-34.0%

-69.0%

Delta Dental total

Data center

2021

Carbon emissions
•

Delta Dental lessened its emissions from 2021 in another year of significantly
reduced commuting and business travel due to the COVID-19 pandemic and
associated office closures. In addition, Delta Dental had data centers as colocation
sites for a full year, which also contributed to significant reductions (this transition
took place in the middle of 2020).

•

While Delta Dental’s overall energy demand (in kWh) from its operating facilities
decreased from 2020, this was again predominantly due to the ongoing COVID-19
pandemic and Delta Dental’s associated office closures, reduced employee turnout
at the offices in 2021, as well as ongoing energy efficiency and conservation
practices at the facilities.
Methodology: To account for impact associated with Delta Dental’s employees
working from home, Delta Dental has incorporated work-from-home emissions
into its total emissions calculations. This work-from-home integration results in a
significant increase in energy demand across the enterprise. However, commute
and travel are inversely very low, as Delta Dental employees had limited, if any,
commute and travel. Note that Delta Dental’s methodology and source changed
from last year, resulting in lower emissions. The significant year-over-year shift
in emissions is due to an updated methodology that more accurately accounts
for incremental energy use. Calculations in 2020 applied residential energy use
consumption data published in 2015 by the Energy Information Administration
(EIA) and likely overestimated consumption by summing energy use across
natural gas, electricity, fuel oil and propane for each employee. Calculations
in 2021 apply residential energy use consumption data published in 2018 by
the International Energy Administration (IEA), cited in the Anthesis Remote
Emissions Whitepaper.

2021 carbon footprint

Work from home

35.04%

Employee commute by car

17.00%

Georgia electricity metric tons of CO2e

16.58%

California electricity metric tons of CO2e

14.63%

Pennsylvania electricity metric tons of CO2e

9.44%

Natural gas

3.67%

Business travel

2.24%

Employee commuteby public transit

0.83%

Satellite electricity metric tons of CO2e

0.38%

Diesel fuel
Total metric tons of CO2e

0.17%
10,464.10

Waste diversion
An estimated 53% of Delta Dental’s office
waste was diverted from landfills (down
from 57% in 2020).

21.6%

recycled paper

31.4%

mixed recyclables

47%

landfilled

Best practices in place at all sites:
•
•
•
•

Toner cartridges from printers and copiers were collected and recycled
Fluorescent bulbs were collected and recycled
Old batteries were collected and recycled
Pens were collected and recycled

Water
Low-flow water fixtures are a priority in Delta Dental facilities and integrated in
new designs and renovations. Additionally, these fixtures are used in drought-prone
locations to reduce interior water usage.
Delta Dental’s interior water usage reduced across the facilities in 2021 due to
continuing COVID-19 pandemic office closures, resulting in little ongoing water
usage within the facilities. Water usage of employees working from home is not
accounted for in our tracking.

About us
Delta Dental of California and our
affiliates comprise the largest dental
benefits administrator in the country,
with more than 39 million enrollees
in the U.S., the U.S. Virgin Islands
and Puerto Rico.

Companies within our enterprise
Delta Dental companies
The following companies in our enterprise are members, or affiliates of members, of the
Delta Dental Plans Association, a network of 39 Delta Dental companies that together
provide dental coverage to 85 million people around the country.

•

Delta Dental Insurance Company
(AL, DC, FL, GA, LA, MS, MT, NV, TX and UT)

•

Delta Dental of California (CA)

•

Delta Dental of Delaware, Inc. (DE)

•

Delta Dental of the District of Columbia (DC)

•

Delta Dental of New York, Inc. (NY)

•

Delta Dental of Pennsylvania (PA and MD)

•

Delta Dental of West Virginia, Inc. (WV)

•

Delta Dental of Puerto Rico (PR and VI)

•

Delta Reinsurance Corporation (Barbados)

•

Alpha Dental of Alabama, Inc. (AL)

•

Alpha Dental of Arizona, Inc. (AZ)

•

Alpha Dental of Nevada, Inc. (NV)

•

Alpha Dental of New Mexico, Inc. (NM)

•

Alpha Dental of Utah, Inc. (UT)

•

Alpha Dental Programs, Inc.
(HI, ID, IL, IN, KY, MD, MO, NJ, OH, TX)

DeltaCare USA
operations
Delta Dental Plans Association has
granted our enterprise the exclusive
right to underwrite multi-state DHMO
business across the nation under the
DeltaCare USA brand.

Delta Dental PPO and Delta
Dental Premier operations
In the following states and territories,
Delta Dental Plans Association has
granted our enterprise the exclusive
right to underwrite fee-for-service
and preferred provider organization
plans (also known as dental provider
organization plans) under the Delta
Dental brand:
Alabama, California, Delaware,
District of Columbia, Florida, Georgia,
Louisiana, Maryland, Mississippi,
Montana, Nevada, New York,
Pennsylvania, Puerto Rico, Texas, U.S.
Virgin Islands, Utah, West Virginia.

Dentegra companies
The enterprise companies below are
not affiliated with Delta Dental Plans
Association. However, the two U.S.
insurance companies are authorized
by Delta Dental Plans Association
to market and underwrite certain
multi-state and national Delta Dental–
branded programs.

Dentegra Group, Inc.

Delta Dental is a registered trademark of
Delta Dental Plans Association.

•

Dentegra Insurance Company

•

Dentegra Insurance Company
of New England

•

Dentegra Seguros Dentales,
S.A. (Mexico)
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